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Technical information of survey

	RESEARCH PERFORMER
	Research centre SKDS

	GENERAL POPULATION
	Residents of Latvia age 18 to 74 years

	PLANNED SAMPLING SIZE
	1000 respondents (representative sample of the general population)

	REACHED SAMPLING SIZE
	1001 respondents

	SAMPLING METHOD
	Multi stage random route sampling

	STRATIFICATION FEATURES
	Administrative - territorial division of Latvia and national

	RESEARCH METHOD
	Personal (face-to-face) interviews at the places of residence of respondents

	GEOGRAPHICAL COVERAGE 
	All regions of Latvia (110 sampling points)

	TIME OF SURVEY
	From January 10, 2007 till January 22, 2007


COMPARISMENT OF THE REACHED SAMPLE WITH THE STATISTICS OF THE POPULATION

	
	The number of respondents in the sample (%) before weighting
	The number of respondents in the sample (%) after weighting
	Data from the Ministry of Interior, Population Registr as of 01.01.06.

	TOTAL
	100.0
	100.0
	100.0

	REGION
	
	
	

	Riga
	31.5
	32.5
	32.5

	Riga region
	16.5
	16.1
	16.2

	Vidzeme
	10.6
	10.3
	10.3

	Kurzeme
	13.0
	13.2
	13.2

	Zemgale
	13.2
	12.3
	12.3

	Latgale
	15.3
	15.6
	15.6

	GENDER
	
	
	

	Men
	46.4
	46.6
	46.6

	Women
	53.6
	53.4
	53.4

	NATIONALITY
	
	
	

	Latvian
	57.7
	56.7
	56.7

	Others
	42.3
	43.3
	43.3

	AGE
	
	
	

	18 - 24 years old
	11.5
	15.0
	15.0

	25 - 34 years old
	15.2
	18.8
	18.8

	35 - 44 years old
	19.4
	19.0
	19.0

	45 - 54 years old
	20.4
	18.8
	18.8

	55 – 74 years old
	33.6
	28.5
	28.5

	STATUSS
	
	
	

	Employed
	63.5
	65.7
	

	Unemployed
	36.5
	34.3
	

	EDUCATION
	
	
	

	Elementary
	14.2
	13.7
	

	Secondary
	66.3
	67.0
	

	Higer
	19.5
	19.3
	

	CITIZENSHIP
	
	
	

	LR Citizens
	81.5
	81.6
	

	Non-citizens of Latvia
	18.5
	18.4
	


The data were subject to the weighting procedure. Weighed percentage and not weighed amount used in report.
Term interpretation

SAMPLING

Population micro model of residents of Latvia. 

REGIONS

Riga – City of Riga

Riga Region – Jurmala, Limbazi and region of Limbazi, Ogre and region of Ogre, region of Riga, Tukums and region of Tukums.

Vidzeme - Aluksne and region of Aluksnes, Cesis and region of Cesis, Gulbene and region of Gulbene, Madona and region of Madona, Valka and region of Valka, Valmiera and region of Valmiera.

Kurzeme – Kuldiga and region of Kuldiga, Liepaja and region of Liepaja, Saldus and region of Saldus, Talsi and region of Talsi, Ventspils and region of Ventspils.

Zemgale – Aizkraukle and region of Aizkraukle, Bauska and region of Bauska, Dobele and region of Dobele, Jelgava and region of Jelgava, Jēkabpils and region of Jēkabpils.

Latgale – Balvi and region of Balvi, Daugavpils and region of Daugavpils, Kraslava and region of Kraslava, Ludza and region of Ludza, Preili and region of Preili, Rezekne and region of Rezekne.

TYPE OF LOCALITY

Capial – City of Riga.

Urban area – Daugavpils, Liepaja, Jelgava, Ventspils, Rezekne, Jurmala, centre of region, other cities.

Rural area – parish, rural farmstead.

EDUCATION

Elementary – respondents with elementary or not finished secondary education.

Secondary – respondents with secondary or not finished higher education.
Higher – respondents with higher education.
EMPLOYMENT SECTOR
State sector  – respondents who work in state institution or enterprise based on state capital.

Private sector – respondents who work in enterprises based on private capital.

Unemployed – respondents: housewives, pensioners, school children, students, unemployed.
MAIN OCCUPATION 
Leader, manager – higher or middle level manager of enterprise, company, organization, department, leading specialist of company, institution.

Expert, official – official or employee of state, municipal institution or private company; does not do physical work. 

Worker – worker in industry, construction, agriculture, trade, service sphere, public catering; does physical work.

Farmer – person who works in his own farm-stead.

Individual work – employer for oneself, also professional expert (lawyer, doctor, etc.), company owner. 

Pensioner – person who is retired and does not have paid employment, also pensioner of disablement. 

Pupil, student – person who studies full time in any educational establishment.

Housewife – person who is householder or housewife and does not have paid employment at the moment; also if being on child-care vacation.

Unemployed – person who has working capacity but does not work.

INCOME LEVEL
Average income on one family member per month, including all income (salary, scholarships, allowances, pensions, etc.) after paying taxes.

Low – to 70 LVL

Average low – from 71 LVL to 99 LVL

Average – from 100 LVL to 125 LVL

Average high – from 126 LVL to 189 LVL

High – 190 LVL and more

Social demography characteristic of respondents 
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Evaluation table of the sampling error
Results usually contains possibility of sampling error and while using the results it is necessary to take that into account. The errors, which are within the statistical error limit or less, are considered as insignificant. 

Statistical error is calculated with this equation:

[image: image17.emf]     



______________

SK = q x (( x ( 100 - ( ) / n 
where :
SE - statistical error; 

   q - coefficient = 1.96 for 95% probability;           

   ( - division of answers (%); 

   n - number of respondents.

In order to determine statistical error faster and more comfortable, it is useful to use table of determination of statistical error.

TABLE OF DETERMINATION OF STATISTICAL ERROR 

(with 95 % probability )

	Division of answers (%)
	Number of respondents [ N ] =



	
	50
	75
	100
	200
	300
	400
	500
	600
	700
	800
	900
	1000
	1100
	1200
	1500
	2000

	  1  or 99
	2.8
	2.2
	1.9
	1.4
	1.1
	1.0
	0.9
	0.8
	0.7
	0.7
	0.6
	0.6
	0.6
	0.5
	0.5
	0.4

	  2  or  98
	3.9
	3.2
	2.7
	1.9
	1.6
	1.4
	1.2
	1.1
	1.0
	1.0
	0.9
	0.9
	0.8
	0.8
	0.7
	0.6

	  4  or 96
	5.4
	4.5
	3.8
	2.7
	2.2
	1.9
	1.7
	1.6
	1.5
	1.4
	1.3
	1.2
	1.2
	1.1
	1.0
	0.9

	  6  or 94
	6.6
	5.4
	4.7
	3.3
	2.7
	2.3
	2.0
	1.9
	1.8
	1.7
	1.6
	1.5
	1.4
	1.3
	1.2
	1.0

	  8  or 92
	7.5
	6.1
	5.3
	3.8
	3.1
	2.7
	2.4
	2.2
	2.0
	1.9
	1.8
	1.7
	1.6
	1.5
	1.4
	1.2

	10  or  90
	8.3
	6.8
	5.9
	4.2
	3.4
	2.9
	2.6
	2.4
	2.2
	2.0
	2.0
	1.9
	1.8
	1.7
	1.5
	1.3

	12  or  88
	9.0
	7.4
	6.4
	4.5
	3.7
	3.2
	2.9
	2.6
	2.4
	2.3
	2.1
	2.0
	1.9
	1.8
	1.6
	1.4

	15  or  85
	9.9
	8.0
	7.0
	5.0
	4.0
	3.5
	3.1
	2.9
	2.6
	2.5
	2.3
	2.2
	2.1
	2.0
	1.8
	1.6

	18  or  82
	10.7
	8.7
	7.5
	5.3
	4.4
	3.8
	3.4
	3.0
	2.9
	2.7
	2.5
	2.4
	2.3
	2.2
	1.9
	1.7

	20  or  80
	11.1
	9.1
	7.8
	5.5
	4.5
	3.9
	3.5
	3.2
	3.0
	2.8
	2.6
	2.5
	2.4
	2.3
	2.0
	1.8

	22  or  78
	11.5
	9.4
	8.1
	5.7
	4.7
	4.1
	3.6
	3.3
	3.1
	2.9
	2.7
	2.6
	2.5
	2.4
	2.1
	1.8

	25  or  75
	12.0
	9.8
	8.5
	6.0
	4.9
	4.2
	3.8
	3.5
	3.2
	3.0
	2.8
	2.7
	2.6
	2.5
	2.2
	1.9

	28  or  72
	12.5
	10.2
	8.8
	6.2
	5.1
	4.4
	3.9
	3.6
	3.3
	3.1
	2.9
	2.8
	2.7
	2.5
	2.3
	2.0

	30  or  70
	12.7
	10.4
	9.0
	6.4
	5.2
	4.5
	4.0
	3.7
	3.4
	3.2
	3.0
	2.8
	2.7
	2.6
	2.3
	2.0

	32  or  68
	12.9
	10.6
	9.1
	6.5
	5.3
	4.6
	4.1
	3.7
	3.5
	3.2
	3.1
	2.9
	2.8
	2.6
	2.4
	2.1

	35  or 65
	13.2
	10.8
	9.4
	6.6
	5.4
	4.7
	4.2
	3.8
	3.5
	3.3
	3.1
	3.0
	2.8
	2.7
	2.4
	2.1

	40  or  60
	13.6
	11.1
	9.6
	6.8
	5.5
	4.8
	4.3
	3.9
	3.6
	3.4
	3.2
	3.0
	2.9
	2.8
	2.5
	2.2

	45  or  55
	13.8
	11.3
	9.8
	6.9
	5.6
	4.9
	4.4
	4.0
	3.7
	3.5
	3.3
	3.1
	2.9
	2.8
	2.5
	2.2

	50  or  50
	13.9
	11.3
	9.8
	6.9
	5.7
	4.9
	4.4
	4.0
	3.7
	3.5
	3.3
	3.1
	3.0
	2.8
	2.5
	2.2



In order to determine the statistical error for definite target group audience the unweighted number n of this target group is needed and the division of answers in percents. Using these values it is possible to find the statistical errors in the corresponding part of the table +/- % with 95% probability. 

For example, if as a result of research of all respondents of Latvian population (number of respondents n=1000) target group of 12,0% which expresses positive attitude towards verdict or statement “X” is obtained, then with 95% probability we can say, that statistical error here is between limits of +/- 2.0%. That means that target group that identifies itself with verdict or statement “X” is form 10.0% to 14.0%.

Main Results

1. Awareness of campaign “Childhood without violence”

Latvian inhabitants were asked to characterize what mass media information or events have they noticed in the framework of survey regarding campaign “Childhood without violence” in January, 2007.


Next curve summarizes data of respondent answers.
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Answers to question "Which of these mass media notifications and events regarding 

campaign "Childhood without violence" have you noticed during last 3 months?"  

(01.2007.)


*Since every respondent could choose all suitable answer, total answer sum exceeds 100%


Survey results testify that most frequently (36%) population noticed posters on the streets in the framework of campaign “Childhood without violence”. Television clip was noticed by 28% survey participants. On the whole 19% respondents pointed that they have noticed posters in public transportation and 17% have noticed radio roller where children requests to grown-ups can be heard. Other activities regarding campaign “Childhood without violence” were noticed by 8%-12% respondents.


Answer “I haven’t noticed any of mentioned campaign activities” mentioned 29% inhabitants.


Analyses of answers from different social demographic show that posters on the streets stating “Thousands of children suffer from violence in family” were noticed by respondents age 18 to 24 and age 35 to 44, women respondents who have children younger than 18 years, group with higher education, Latvian inhabitants with average high or high incomes, as well as people living in Pieriga.


TV clip in Latvian and Russian languages where small girl is shouting at her toy bear last 3 months were noticed by respondents age 18 to 24 and age 35 to 44, respondents who have children younger than 18 years, inhabitants with higher education, Latvian group with low income, respondents in Vidzeme, Kurzeme, Zemgale, as well as participants in other cities (not Riga).


Respondents with higher education, inhabitants with high income and people who live in Riga or Pieriga most often admitted that they have noticed posters in public transport stating “Thousands of children suffer from violence in family”.

Inhabitants age 25 to 44, respondents who have children younger than 18 years, group with average high income and people living in Kurzeme have chosen response version “radio roll in Latvian and Russian languages where children requests to grown-ups are heard (“Don’t beat me”; “Don’t humiliate me” and others)” in accordance with survey data.


Three new groups were created necessary for analyses:

· “have noticed one or more activities of campaign” (respondents who noticed at least one event of campaign);

· “haven’t noticed any activity of campaign”;
· “hard to say”.
Data of proportion of respondents from mentioned groups are summarized in next diagram.[image: image3.emf]have noticed one or 
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As it can be seen 62% of Latvian inhabitants have noticed one or more activities that took place in the framework of campaign “Childhood without violence”. 29% respondents pointed that they have not seen any activity of campaign and 9% reserved their opinion (“hard to say”).


Data about awareness of activities in the framework of campaign of different social demographic groups summarized in next graph.   
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On the whole survey results testify that more often one or more activities in the framework of campaign “Childhood without violence” have noticed respondents age 18 to 24 years, women, participants that have children younger than 18 years, inhabitants with higher education, Latvians, group with average high or high income, as well as inhabitants from Pieriga and Kurzeme.


In turn, haven’t noticed any activity of campaign, most of all have pointed men, participants older than 45, respondents who have no children, group of elementary education, persons of other nationality, inhabitants with average low or average income, as well respondents from Vidzeme un Zemgale.

2. Valuation of Campaign “Childhood without violence” 


All survey participants were asked to valuate the necessity of campaign “Childhood without violence”. Data about answers of respondents summarized in next diagram. 
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In accordance with survey results 2/3 of Latvian inhabitants (66%) expressed opinion that this campaign was necessary, including 34% who answered “it was absolutely necessary”. Opinion that campaign was not necessary was pointed by 6% respondents. It should be added that 28% reserved their opinion.


Next diagram shows the comparison of answers depending on awareness about activities in the framework of campaign.

[image: image6.emf]34,4

45,5

16,0

32,0

39,0

19,7

3,9

2,9

28,0

59,9

4,1

1,7

1,5

1,7

9,6

0

20

40

60

80

100

all respondents have noticed one or more

activities of campaign

haven't noticed any activity

of campaign 

%

hard to say / no answer

definately not necessary 

rather unnecessary 

rather necessary

absolutely necessary 

Answers to question: "How do you valuate campaign "Childhood without violence"?": 

camparison of answers of respondents who have noticed activities of campaign and 

who have not (01.2007.)

Base: look at social demografic description of respondents on page 5 



As it can be seen that inhabitants who have noticed one or more activities of campaign more often pointed “it was absolutely necessary” (46%) or “rather necessary” (39%). Most of respondents (60%) who haven’t noticed activities of campaign reserved themselves to give their valuation.


Next diagram has data about comparison of answers to question “How do you valuate campaign “Childhood without violence”? from different social demographic groups.
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Characterizing answers it should be mentioned that opinion that this campaign was “absolutely necessary” was pointed by women, young people age 18 to 24 years, Latvian, respondents with average or average high income, living in Zemgale, as well as participants from urban area (not Riga).



Opinion that “it was definitely not necessary” was not pointed out by more than 5% respondents of each analyzed group.

Tables of results
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Hard to say / no answer

Which of these mass media

notifications and events

regarding campaign "Childhood

without violence" have you

noticed during last 3 months?

Total

unweighted

count

col %

Base: all respondents, n=1001
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49
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38.1%
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16.6%

43

11.5%
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26.5%

39
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173.4%
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27.5%

59

19.4%

41

13.3%
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All respondents

.

 

Man

Woman

Gender

.

 

18 - 24

25 - 34

35 - 44

45 - 54

55 - 74

Age

.

 

Yes

No

No answer

Do you have children

in your family younger

than 18 years?

.

 

Elementary

Secondary

Higher

Education

.

 

Latvian

Other

Nationality

.

 

LR citizen

Non-citizen

Citizenship

.

 

State sector

Private sector

Unemployed

Employment

.

 

Leader, manager

Expert, official

Worker

Farmer

Individual work

Pensioner

Pupil, student

Housewife

Unemployed

Main occupation

.

 

Low: to 70 LVL

Average low: from 71 LVL to 99 LVL

Average: from 100 LVL to 125 LVL

Average high: from 126 LVL to 189 LVL

High – 190 LVL and more

Don't know / no answer

Average income on

one family member per

month

.

 

Riga

Pieriga

Vidzeme

Kurzeme

Zemgale

Latgale

Region

.

 

Riga

Other cities

Rural area

Type of locality

unweighted

count

row %

TV clip in Latvian and

Russian language about a

girl who is shouting at her

toy bear

unweighted

count

row %

Radio roll in Latvian and

Russian languages where

children are begging to

grown-ups ("Don't beat

me", "Don't humilate me"

and others)

unweighted

count

row %

Radio roll in Latvian and

Russian languages where

grown-up threats and

insults child ("You'll be

nothing in your life",

"You're dawdler,

lazybone" and others)

unweighted

count

row %

Posters on the streets

with title "Thousands of

children in Latvia suffer

from violence in family"

unweighted

count

row %

Posters in public

transportation with title

"Thousands of children in

Latvia suffer from violence

in family"

unweighted

count

row %

Posters, brochures and

postcards with titles

("Respect me and I'll learn

to respect others" and

others)

unweighted

count

row %

Events (conferences,

publications of

professionals of "Centre

Dardedze" in different

newspapers, magazines,

events, campaigns in

supermarkets and others)

unweighted

count

row %

I haven't noticed any of the

mentioned activities

unweighted

count

row %

Hard to say / no answer

Which of these mass media notifications and events regarding campaign "Childhood without violence" have you noticed during last 3 months?

unweighted

count

row %

Total

Base: all respondents, n=1001
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Hard to say/ no answer

 Which of these mass media notifications

and events regarding campaign "Childhood

without violence" have you noticed during

last 3 months?

Total

unweighted

count

col %

Base: all respondents, n=1001
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55 - 74
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Yes

No

No answer

Do you have children

in your family younger

than 18 years?
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Elementary

Secondary

Higher

Education

.

 

Latvian

Other

Nationality

.

 

LR citizen

Non-citizen

Citizenship
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State sector

Private sector

Unemployed

Employment

.

 

Leader, manager

Expert, official

Worker

Farmer

Individual work

Pensioner

Pupil, student

Housewife

Unemployed

Main occupation

.

 

Low: to 70 LVL

Average low: from 71 LVL to 99 LVL

Average: from 100 LVL to 125 LVL

Average high: from 126 LVL to 189 LVL

High – 190 LVL and more

Don't know / no answer

Average income on

one family member per

month

.

 

Riga

Pieriga

Vidzeme

Kurzeme

Zemgale

Latgale

Region

.

 

Riga

Other cities

Rural area

Type of locality

unweighted

count

row %

Have noticed one or

several

unweighted

count

row %

Haven't noticed any

unweighted

count

row %

Hard to say/ no

answer

 Which of these mass media notifications and events regarding

campaign "Childhood without violence" have you noticed during last 3

months?

unweighted

count

row %

Total

Base: all respondents, n=1001
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.
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years?

.

 

Elementary

Secondary

Higher

Education

.

 

Latvian
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Non-citizen

Citizenship

.
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Unemployed
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Leader, manager

Expert, official

Worker

Farmer

Individual work
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Housewife

Unemployed

Main occupation

.

 

Low: to 70 LVL
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to 189 LVL
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Don't know / no answer

Average income on one family member per month

.
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.
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Base: all respondents, n=1001
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Have noticed one or several

Haven't noticed any
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row %

It was necessary
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count
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Hard to say / no
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Total

Base: all respondents, n=1001


Survey questionnaire

1. Which of these mass media notifications and events regarding campaign “Childhood without violence” have you noticed during last 3 months? (Hand out card 1! Note all suitable answers!) 

	TV clip in Latvian and Russian language about a girl who is shouting at her toy bear.
	1

	Radio roll in Latvian and Russian languages where children are begging to grown-ups ("Don't beat me", "Don't humilate me" and others) 
	2

	Radio roll in Latvian and Russian languages where grown-up threats and insults child ("You'll be nothing in your life", "You're dawdler, lazybone" and others)
	3

	Posters on the streets with title "Thousands of children in Latvia suffer from violence in family"
	4

	Posters in public transportation with title "Thousands of children in Latvia suffer from violence in family"
	5

	Posters, brochures and postcards with titles ("Respect me and I'll learn to respect others" and others)
	6

	Events (conferences, publications of professionals of "Centre Dardedze" in different newspapers, magazines, events, campaigns in supermarkets and others)
	7

	I haven't noticed any of the mentioned activities 
	8

	Hard to say / no answer
	98


2. How do you valuate campaign "Childhood without violence"?

	It was absolutely necessary 
	1

	It was rather necessary
	2

	It was rather unnecessary
	3

	It was definately not necessary
	4

	Hard to say / no answer
	8
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